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Social Phycology Article Critique
Journal of personality and social psychology,2010, Vol. 9, No. 6, 946-955. With the title “A little Thanks Goes a Long Way: Explaining Why Gratitude Expressions Motivate Prosocial Behavior” is the article I chose to discuss. The article talks of a study that was done by Adam M.Grant from Pennsylvania University and Francesca Gino of the University of North Carolina, Chapel Hill.
Hypothesis
Adam and Francesca suggest that even though there have been many studies that show prosocial behavior is increased by gratitude, few studies have been conducted in explaining the psychological mechanisms that are creating this outcome. To deeply understand this fact, the two recommend: “ gratitude expressions can amplify prosocial behavior through both agentic and communal mechanisms, in that when efforts of helpers are appreciated, they get a stronger feeling of social worth and self-efficacy, which encourage them to engage in prosocial behavior.” (946)
Study Methodology
There were four experiments for the study. Where 69 undergraduates were given  $10 to take part in an online survey on feedback and writing skills. There was a cover letter that was sent to the participant by a fake student. It was evaluated and then sent back. The message in the response was a manipulated independent variable in two forms. The two asked the student to assist with a second letter. A questionnaire was sent for the evaluation of social efficacy and social-worth feelings. On the other hand, the experimenter was tracking whether there was help provided by the participants in regards to the second cover letter to achieve an objective measure on prosocial behavior.
The second experiment examined if at all gratitude would create a spillover effect; if appreciation from one individual would make the participants help the second individual. The experiment took place just like the first one, only that this time a different student was the one who requested a cover letter.
Alumni seeking University donations were the ones who took part in the third experiment. This idea was to observe face-to-face interaction effects. The fundraisers were divided randomly into two groups and put into two different working times to avoid discussions. Te only difference that occurred between the two groups is that one received gratitude from the annual giving director. For a measure of prosocial behavior, the fundraising calls were monitored a week before and after appreciation.  
In the fourth experiment, the participant got to a lab where they evaluated the cover letter for a fake student. A confederate posing as a phony student delivered some forms. He/she thanked the participant. When they left, the experimenter issued the participant with another cover letter. They were asked to go when they would have completed the cover letter. Notably, the amount o time each spent on the cover letter edits suggested the measure of prosocial behavior.  
In each of the four experiments, the participants filled out a questionnaire gauging their self-worth and self-efficacy feelings. The study used an experimental methodology in testing the hypothesis. There was an innovative and control group, a dependent variable, which was the amount of prosocial behavior and an independent variable represented by the gratitude given. The method's significant strengths are that the experimenters determined the actual cause and effect.  However, the weakness of the process suggested there were inconsistencies in the four studies, as found by the experimenter. This shows a gap in experimental research where many factors can go into a hypothesis, but not all of them can be or will be investigated.  
Researchers Conclusions
Perception of social worth arbitrated the prosocial behavior as concluded by the researchers. The effects worked on both towards a university, the initial beneficiary, and a different one. They found out that consistently reliable results of manipulators of small gratitude are not worthy. During the first two experiments, a simple thank you expression multiplied the chances that helpers would offer their assistance again. In the third experiment, there was a 50% increase in the number of calls made by an average fundraiser in just a week. In the fourth experiment, an increase of 15% was caused by single gratitude the time spent in assisting.  
The results of the questionnaires showed that while thanks increased both social worth and social-efficacy, it is only the social worth that explained how gratitude affected prosocial behavior. Being valued socially was more critical to the participants than the expertise they got from being appreciated. This supported a part of the hypothesis represented that the reason why gratitude has a positive impact on prosocial behavior is explained. However, it doesn't help that prosocial behavior is affected by agentic mechanisms as part of the experimenter’s idea. 



Alternative Approaches
There are a variety of suggestions that can be used in further research on the subject as offered by scientists conducting the study. The study can be done through field experiments, that is: An opportunity to helping people in public places could come up, where the helper would be or not be thanked. Then maybe there would be another opportunity in a few moments, and connecting data can be evaluated. Regrettably, in doing this one can lose the cause and effect data due to the lack of questionnaires to determine how the person offering help felt when it comes to gratitude.
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